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PROFESSOR OF FOOD MARKETING

I









Laat 8

i%fd!ﬁ¢ww¢1
'3 i |


http://www.thisisthewhat.com/wp-content/uploads/2010/11/rockwell_want.jpg
http://www.thisisthewhat.com/wp-content/uploads/2010/11/rockwell_want.jpg

»

,‘!(_-r QLD

hold items

i

1ouse







SERIWorld.0ro

The Rise of Single Person Households

Akln Shén=-Hyum Feasaach Fellow, Samsung Economis Rossanch Instiisba

Growing Number of Single Person Households (SPH)

13% of all Households Worldwide in 2011
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Singlas Will Increasa Their Share of the Economy

I Avarage Monthly Expenditires per Person
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| Compact housing with built in furniture and appliances
Supphy of amal housing incrsased 0% in Korea (2011)

| Small but functional appliances
Pamaaonic Poil Deum washing madhing incressad sakes by 50%

| Food and lifestyle products for singles

Kikkoman Small sinsd Sy BaUCE Dotk thal can D fmenad in
N M

| Mecdimum wse of small space
| Retort bagged food for single meals

Thag et o market gy 17 5% e -0

| E-mrﬂ.'r Tor women and Semiors
Duskin "Homa inghear”™ aopompans:s 5eres 1o hospitals. and
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| Financial products that provide a "monthly salary”

| Products for sell deveboprment

| Forgign languages, adult education ete. will grow
Edusation axpsansas for woman in theer J05 and 308
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\ Changing Nation

Percent Hispanic of the LS, Population; 169&0- 1050
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Groceries on the street

'Canad. N |
od, WV |

Start shopping here nov. ;
G\'OCer'\es delivered righttoyou doot \ -]
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The World’s First
Virtual

Supermarket: Life
Just Got Easler




FOR FOOD AND BE - STOPS,

CONVENIENCE STORES ARE ALMOST TWICE

AS IMPORTANT TO MILLENNIALS (18 TO 34) AS
l . j}AST-CASUAL RESTAURANTS,




CONVENIENCE STORES ARE AFTER
MORE THAN HOTDOGS: THEY WILL SELL
GAS TO GET YOU TO STOP AND THEN

Deep Dish Focaccia Pizza St
All varieties DTG

Chicken Strips
3 Pieces

PRICE
3.19
4,89
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January 2000 THE PUBLICATIUN [0/ STRKATEVILU MANARAUVEMEN] v1U

CONSUMERS TH
NEXT MEAL




Supermarkets Mass channel Drugstores Convenience stores™ Warehouse clubs Value channel

*Note: Convenience store sales represent merchandise sales only
Source: US Department of Commerce, National Association of Convenience Stores and Planet Retail




3.4%
9.0%

12.1%

14.5%

2007

*Note: Convenience store sales represent merchandise sales only
Source: US Department of Commerce, National Association of Convenience Stores and Planet Retail

4.3%

10.1%

12.7%

13.1%

5.1%

10.4%

14.0%

12.7%

- Drugstores

B Mass channel

B Supermarkets
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Visit us at www.cvs.com
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AID
HARMACY

P
Open 24 Hours

RITE

Food Mart







i F

L= 3 v - i) i 1
L FEleE Tada
.i l__.-.-d..- * =i gl & "

LA e i .—.-

| 5 &
e

e




INTRODUCING

amazon

Free same-day and early morning
delivery on orders over 535 of more
than 500,000 Amazon items, including

fresh grocery and local products.

LEARN MORE »

N VEL L
I !Ei_ﬂm o T


https://fresh.amazon.com/MembershipBenefits?pf_rd_s=slide-1&pf_rd_p=1687396202&pf_rd_t=101&pf_rd_i=1&pf_rd_r=06PZYWVC3TSPK1R7TD8A
https://fresh.amazon.com/MembershipBenefits?pf_rd_s=slide-1&pf_rd_p=1687396202&pf_rd_t=101&pf_rd_i=1&pf_rd_r=06PZYWVC3TSPK1R7TD8A

ustome’
Grocery
Collectio™




EVERYONE WILL TRY TO SELL CONSUMERS THEIR
NEXT MEAL

® HSN and QVC are already into food but just starting.

Secure.
ontidential lQVC o
: GLCIAR;IN'ITEED J UJJ

® One show sold $1million in of pasta sauce 30 minutes! (at $14.00 a jar)




sfe 'e' Seasonings (10)

® Seafood (9)

« Tea (20) ® Sweet & Salty Snacks (36)

Donatella Arpala 5 Ibs. Veal Shallot Meatballs @ $60




WHATS FOR DINNER? |

HAJ NEVER BEEN EASIER

L
P O Tl T

COWEPREP @ YOU COOK

PORTIONED (NGPERENTS.  EASY STER-BY-ATER RECIES

o ENDY

I 35 00 L




® Based on data collected through July 2017 survey of over 2,191 U.S. adults




SAVINGS THRU SUBSCRIPTION SERVICES

: BIRCHBOX DOLLARSHAVE
SHAVE MONEY, SHAVE

CLICK. SHIP. WAG.




Every T

Many airports land
Supermarkets more food choices

in Airports?

The new 300sqm Companies fOl' famiShe

supermarket, operated like ;
by the BILLA chain, is SR Tomay o
located between amp- =
terminals 1 and 2 to .soup o
ensure maximum involved
convenience for
airport customers and

But now at JFK airport in New York and

visitors. pbelr
Logan t in Boston, Cam i
wﬂiblethepm'tablebmrl.ﬂtsws Rn
& International, w_gmwlers:an '
cine;” a viamin-rich shake of fuk and

trends, wel -
restaurants are opening outlets at &

hnmeh:nma] Its

e rports to give travelers

“It's a way to sell their city,” :
Kharasch, president of ﬁﬂl?sy Y o
pitality Works in suburban Chicago, “Trav- [} "% & "
elers today are more sophisticated. They [} = 'l = = & & g
don't want just fast food, re willing 0 Bl e
e o

' mea down-  Kebab, please: Detroit Metro [f
ized into mere snacks or disappeared al- fea i uisine ‘i
tngnher,airport;mﬂmstaurmmhm mrexlldmeEa:c at The Sheik,
begun gnize a vast, hungry market Day Fresh Foods in Glendora, Calif
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Albert Heijn Supemakl




®°Here co m II ” g f -U)’S.

*Consumers will follow-slowly.
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@ US-Consumer-Trends--2013-02-01.pdf - Adobe Reader

” I = File Edit View Document Tools Window Help

Oops! Forgot the diapers and formula
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INNOVATION IN VENDING MACHINES
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Buy a Pepsi, "gift" a Pepsi




RESTAURANT MEALS & SNACKS AT HOME!

- = AER B e B E B RE W R DA R R T - -

/OS5Iy, OVEN ROASTED CHICKEN
Home Style Meals B Lo R SIERIT MR S 1 0 & 951

\, A= = "'.'-.l' -'{
FARKLEY
i, SR

uARTY SERVING
T
ralcLEs




PLACES SUCH AS STAPLES AND OFFICE DEPOT
ARE SELLING MORE FOOD EVERY YEAR.

Trust Office peroT for all
your business needs!

: Furniture At Work® Verona
- ltem# 591-231-418
- Get comfortable with genuine
. leather, one-touch seat-height

adjustment, adjustable-height
back and arms, and more. CURRENTLY IT IS NON-PERISHABLES. HOW ABOUT

Look on page 71. NEXT YEAR?

L —

Folgers® Coffee

ltem# 591-559-104
This coffee is custom blended
and roasted to ensure a perfect
cup moming or night. 39-ozcan.

Look on page B6.




RAQSE
HOMEMADE
k . I's THE sauce’s g
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National Ship

Store-Picked

Warehouse
Picked

stand-alone

= Nestlé PURINA



DIGITAL INFLUENCE > DIGITAL RETAIL FOR
FOOD & CPG

% of Transactions. Total US Retail
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m Ecommerce mDigital Influenced Store-Based Retail » Analog Store-Based Retail

Ecommerce- A non-store trip
Digital-influenced - A trip to a store that is influenced digitally

Source: RNG research & analysis " Analog-only - A trip to a store that is not digitally influenced



mCommerce Shoppers Shop and Spend More

Store Trips Basket Size
69

$72.58

mCommerce Non-mCommerce
Shoppers Shoppers
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their environm

Charles Darwin (1809 - 1882)
The Origin of Species 1859



http://www.mcdcwain.freeserve.co.uk/kill7.htm
http://www.mcdcwain.freeserve.co.uk/kill7.htm
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