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Corteva Grows
Science Outreach

Ronda Hamm, PhD, Global Academic Relations Manager
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Our Purpose

To enrich the lives of
those who produce and
those who consume,
ensuring progress for
generations to come.
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Expectations for a future agriculture
Industry leader
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Corteva' GI’OWS -EMPowERING WOMEN ~ENABLING YOUTH .ENGAGlNG COMMUNITIES

Corteva Agriscience Community Investment Purpose Pillars

Empowering Women: Agriculture around the world depends on women farmers. The
Corteva Grows program champions women to ensure they will attain individual
achievement and to help bring prosperity to the communities where they live.

Enabling Youth: Corteva Grows pledges to support projects and programs that will lead
to educational achievement and development for youth around the world and build a
diverse agricultural workforce for the future.

Engaging Communities: Our communities are the heart of Corteva Agriscience. The
Corteva Grows program will help improve the quality of life in communities where we
live and work, striving to meet the unique needs of each community. Our volunteer
efforts in local programs will ensure that our success is community success.
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Our Purpose

Cultivating the future through science education with people of all ages.

Corteva Grows Science Outreach is a global science outreach program that empowers employees to inspire their
communities by promoting scientific literacy.

Brand

Indiana FFA members

volunteer with _
| employees at the State Engaged Reputation
Fair booth Employees

Marion County 4H
members volunteer
with employees at
Conner Prairie.

Inspires
Future_
Generation
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Our Impact

>19 >750,000

Activities Consumers

Food and Nutrition
Biochemical Engineering

Robotics Biochemistry Consumer Perception
Formulation Chemistry Plant Genetics Enzymology

Entomology Genotypes and Phenotypes
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Our Reach and Growing
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Cha"enges * Overcome by preparing activities & event planning for
* Time employees.

 Expertise * You have the power of 22,000 Corteva Agriscience

. Confidence employees to help.

* You cannot know everything. It’s OKAY!

* Prioritization

* Empowering women, enabling youth & engaging
communities within the lens of agriculture.
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Some of Our Partners
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Thoughts That Inspire Us

“I learned where clothing comes from and how to grow plants.”
“I' am learned that | can be a scientist too.”

“Really awesome event! | wasn't sure what to think prior to coming but my daughters absolutely loved
it.”

“We thoroughly enjoyed it and look forward to attending again. Enjoyed that it was geared to adults
and children but understand emphasis on children.”

“Very strong presence with botanists, entomologists and chemists serving as presenters for three out
of the five stations. | am pleased to report they knocked it out of the park! All Science Ambassadors
were engaging in their presentations and the hands-on activities were right on target. They definitely
made a positive difference.”
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Agriculture of Tomorrow Starts Today... With You

presie ]

/ ™
é gQRTEVA

lllllllll




	Corteva Grows Science Outreach
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Our Purpose
	Our Impact
	Our Reach and Growing
	Challenges
	Some of Our Partners 
	Thoughts That Inspire Us
	Slide Number 11

