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The purpose of  the Cooperative Regions of 
Organic Producer Pools is to create and operate a 
marketing cooperative that promotes regional farm 
diversity and economic stability by the means of 
organic agricultural methods and the sale of 
certified organic products.

CROPP 
Purpose

























M

M

M
M

M

PM

PM
PM

C

C
C

C

C
V

V

V

R

J

E

E
P

R

H

H

PM

B

B
B M

E

M

C

M
M



Top 10 Organic Categories
The growth and size of organic in mainstream is 

driving the growth of organic overall

Source: SPINSscan Conventional & Natural
52 Wks Ending May 14, 2005; Total U.S. 

Total Supermarkets Mainstream Supermarkets Natural Supermarkets
Organic Category Cur $ $ % 

Chg
$ Shr Rank Cur $ $ % 

Chg
$ Shr Rank Cur $ $ % 

Chg
$ Shr

Total Organic F&B $3,640,197,906 17% $2,157,446,663 19% 59% $1,482,751,243 15% 41%
Total Top 10 Organic F&B $2,431,316,801 18% 67% $1,692,037,558 20% 78% $739,279,243 14% 50%

Packaged Fresh Produce $540,398,560 36% 15% 1 $413,785,505 37% 19% 1 $126,613,055 34% 9%

Non-Dairy Beverages $415,747,882 3% 11% 2 $342,905,360 5% 16% 6 $72,842,522 (3%) 5%

Milk / Half & Half / Cream $395,088,944 25% 11% 3 $297,628,443 27% 14% 3 $97,460,501 20% 7%
Yogurt & Kefir $223,691,531 25% 6% 4 $142,393,227 29% 7% 5 $81,298,304 19% 5%

Frozen Entrees / Pizzas & Conv $206,871,605 11% 6% 5 $122,085,665 13% 6% 4 $84,785,940 8% 6%

Bread & Baked Goods (Frozen & $184,315,135 8% 5% 7 $86,684,021 4% 4% 2 $97,631,114 10% 7%

Chips / Pretzels & Snacks $140,535,578 6% 4% 6 $96,741,007 9% 4% 11 $43,794,571 2% 3%

Cold Cereals $131,569,282 21% 4% 8 $71,289,974 25% 3% 7 $60,279,308 17% 4%

Soup $100,761,907 28% 3% 11 $51,087,458 45% 2% 9 $49,674,449 14% 3%

Refrigerated Juices & Functional $92,336,377 8% 3% 9 $67,436,898 12% 3% 20 $24,899,479 (1%) 2%
Note: Includes  NOP levels 1-69%, 70-94%, 95-99%, and 100%


